How to Succeed in Your Online Activities
Many believe that doing promotion or business online is easy. They think that all it takes is to set up a website and publish promotional material or list available products and services on it. People will then rush to their website to read the material or buy the products and services. And they can sit back and relax while their fame multiplies and/or gazillions of profits roll in. It’s easy and convenient. They don’t have to do anything more because the website promotes and earns on its own, providing them with lots and lots of passive income.
This is both right and wrong. It is right in the sense that a website can indeed earn lots of money for an individual. It is wrong in the sense that it is an overly simplistic way of stating what needs to be done to succeed in online activities. It takes a little more effort to make a website successful than just putting it there and waiting for people to find it.
On the internet today, there are millions and millions of websites. The chances of people discovering any specific website diminish as more and more sites are published. There are sites that are never visited by anyone except their owners and the owners’ friends or family. Visits from friends and family usually do not generate income for the website owner. And there are websites that do get visited by people other than the owners’ family and friends but still do not perform well, that is, either there is no earning at all or the earnings are simply not enough. There are many instances in which earnings can not even cover the site’s operating costs.
On the other hand, many have earned lucrative incomes by being online and doing business over the internet. They own websites which are frequently visited by hordes of internet users. A good percentage of these visitors purchase products and services and avail of offers and other things, such as events, being promoted on these websites. These are the kinds of websites wherein the owners can often sit back, relax, and wait for the profits to come in.
These website owners did not just get online; they did other things to maximize the performance of their websites. A number of them went through the process of testing what works on the internet, with a lot of trials and errors. A number also applied the traditional methods used for non-online activities. Both groups discovered that there are certain basic factors that are needed for any online venture to turn out well. In essence, they are building blocks with which to form a solid foundation for online ventures. Some of these elements of online success are discussed below.
Elements of Online Success

One needs to cover some essential elements of online success to ensure optimum results from your activities on the internet. These elements include market research, website creation, site monetization, traffic generation, and effective online business practices. These do not constitute an iron-clad guarantee, because success would still depend on the merits of the products and services, but will go a long way towards ensuring improving the chances of any online activity.
1. Market Research
Market research basically involves discovering what makes people buy products and services so that you can tailor your marketing techniques for optimum sales levels. The information that is gathered in market research includes the following:
a. Who are the likely buyers or patrons?
Certain types of entities buy or have the predilection to buy certain products and services. These entities are individuals and organizations that require products and services because they need them or simply want them. Knowing who these likely buyers are will help determine how to package and present products and services.
b. Where is the location of these likely buyers?
Where the buyers are located is important. Knowing their location will enable you to localize your products ad services to suit their needs. Although they may require the same product or service, the preferences and buying habits of someone from a big city like New York will differ from that of one from a small town. These preferences include the quantity and quality that they are willing to buy.
c. What will convince them to make a purchase?
Everyone likes to think that the products or services that he offers are unique and people will not be able to get them elsewhere. However, this is seldom true. There is a lot of competition out there, all of them striving to get a bigger share of the market. A strategy that will persuade buyers to purchase from a particular establishment, instead of from others, has to be formulated.

There are scenarios in which a product or service is not available elsewhere but this does not assure that people will automatically buy from the sole source. A suitable approach will win them over.
d. When is the best time to offer a certain product or service or to implement certain promotions?
Timing is also of great importance. There are products or services that have special relevance at a certain time of the year or at a certain phase in the development of an entity. There are also periods when people have more disposable income than usual and are therefore more open to making purchases.
2. Website Creation
A business website is invaluable. It is a very effective promotional tool. Not all businesses have an online presence. Having a website provides great advantages over those who do not. Some of the advantages are:
a. Accessibility
When looking for providers of products and services, people now resort more and more to the internet. Searching online is faster and easier than going through the yellow pages. Potential customers will find it more convenient if you have a website that they can find on the internet. Furthermore, your website can be accessed from anywhere in the world. This global reach frees you from the restrictive representations on print media and allows you to connect with a greater number of people. 
b. Convenience
A website is always available. That means that existing or potential customers will be able to get to it 24 hours a day, 7 days a week. All they really have to know is your web address and anytime that they want to learn more about your activities, products, or services or to make a purchase, they can just go to your website for more information or to complete any transaction. 
c. Economy
Compared to television and print ads including billboards, brochures, coupons, flyers, and newsletters, a website can increase your sales at significantly lesser cost. Furthermore, the website will provide continuous promotion of your products and services, as opposed to television and radio ads which have only a predetermined duration in terms of air time and are randomly broadcast.
d. Control
A website owner has full control of how his products, services, or activities are presented online. He can change, update, and revise the appearance and content of his website quickly and efficiently anytime, without having to wait on other entities or factors, such as the advertising agency or the advertising contract which are ubiquitous to promotional media such as radio, television, and print.

3. Traffic Generation

A website is useless without traffic. Website traffic refers to the visitors of the site. If a site is visited very often by many internet users, it can be said that it has high traffic volume. The revenue generation potential of a website is directly proportional to its traffic volume. There are many ways in which traffic to a site can be generated.

a. Article Marketing

Article marketing is a low-cost and efficient traffic-generation tool. It has been used in print media ever since mass printing techniques became available. Useful content is provided to the publisher free of charge and in exchange, the author or advertiser can insert links and information about his business or activities.

b. Social Networking

The rising popularity of sites like Friendster, MySpace, and Facebook makes social networking an ideal tool to promote websites, services, activities, and products. It provides access to many online communities where there are people who may possibly need what you have to offer.

c. Blogging

Blogging is the better known term for web logging which started as a hobby in the 1990s; another way of sharing thoughts and interests. Blogs can be and are used to drive traffic to websites. It is being used by businesses as a marketing tool more and more.

d. Pay Per Click

There is an internet advertising model in which advertisers pay whenever the ad is clicked. This is called pay per click advertising. Because publishers earn when the ad is clicked, it motivates them to encourage site visitors to click on the ad, thereby generating traffic to the advertisers’ sites.

4. Site Monetization
There are other ways to make money on a website aside from selling your own products and services. Such ways include selling or advertising the products and services offered by other establishments. 
a. Reseller Marketing

As a reseller, you can feature products and services from other companies on your website and sell them for a profit. An individual or company engaged in reseller marketing is, in essence, a retailer.
b. Affiliate Marketing

In affiliate marketing, you drive traffic from your website to another website with the purpose of generating sales at the other website. You would then earn a commission for income resulting from the traffic that you generated.
c. Selling Advertising Space

Advertising space on your website can also be sold to other companies. In this scheme, you receive a fixed amount previously agreed upon for displaying ads, without having to sell products or services or drive traffic to another site.
d. Google AdSense

Google AdSense is an application that enables websites to display Google ads that are relevant. These ads can be text, image, and more recently, video and generate revenue on per click or per impression bases.
5. Online Business Practices

Good practices keep customers coming back and even transform them into evangelists who will promote your business. This is true even in offline activities. Customers’ trust in the business is built through such practices. The better your practices are, the more people who will want to do business with you. 
a. Product Information
Accurate and up-to-date information about products and services should be available so that customers know exactly what they are getting. These can be made accessible through text on the website, in online or downloadable brochures and manuals, as well as in pictures, diagrams, and videos.
b. Payment Options

The option to purchase online is convenient for the customer. The ability to accept domestic and international payments on the website is convenient for the website owner and can increase sales volume as well. To assure the safety and protection of both parties, secure online payment options should be provided.

c. Customer Support
The delivery of relevant solutions to product and service concerns is a sure-fire method of winning customers over and keeping them coming back for more. Live chat, click to call, and ticket creation tools, in addition to toll-free support numbers, will ensure that customers will get all the assistance they require.
d. Guarantee
Guarantees, such as money-back assurances as well as product and service warranties,  bolster customers’ confidence in the high quality of products and services. The right kind of guarantee should be offered for each product or service.
Based on what has been discussed so far, it can be seen that there is quite a number of things to be done to make certain that your online activity has a fighting chance in that competitive yet lucrative place called the internet. And yet what has been covered is just a portion of what can be done to ensure online success. This would mean that there is a lot to learn about being successful online. This is where an internet marketing coach can be of assistance.
What an Internet Marketing Coach Can Do for You
An internet marketing coach can assist you in determining which marketing strategy is most effective for your needs and the nature of your target market. There is not a single strategy that will work for everything because of the diversity of products and services and the consumers for which these are intended. And for every strategy available, there are corresponding variations and innovations that need to be implemented to impart some measure of uniqueness to your online activity which will in turn catch people’s interest.

An internet marketing coach can save your precious time. You will not have to go through time-wasting trial and error processes as you will be guided through the execution of tested and proven methods. The time you save can be invested in other, more worthwhile activities, such as coming up with new products and services that you can sell on your website or getting well-deserved rest and relaxation to re-charge your energy.
An internet marketing coach can help you save money that would otherwise have been spent on tools or services that do not work for your situation. There are many software, self-help tools, online services, and consultancies that are tailored for the needs of the internet entrepreneur. However, not all of these are appropriate or even necessary for your particular setup. It would be wise to invest only in those that would be truly helpful.
An internet marketing coach can give advice for specific scenarios that come up as you go through stages in developing and maintaining your online presence. Certain phases and sudden changes in economic and other conditions require that you make adjustments to what was originally planned and provided for.
An internet marketing coach can make suggestions for the improvement of your online operation, such as the implementation of a different strategy in response to market and technological changes and trends. Change is the only constant in life; this is true in online life as well. There will be a need for change in certain aspects of your online activities for better performance as time passes.
These are just some of the benefits that can be derived from having a personal internet marketing coach. More will undoubtedly be discovered  as the coach guides you through the steps toward online success. 
The Ideal Internet Marketing Coach
Needless to say, your personal internet marketing coach must have the necessary experience and expertise in online activities so that he can be effective in mentoring you through the various stages of your internet activities. One who has gone through and learned from doing the actual process himself, not one who just learned it from someone else but did not actually do it, is the coach of choice. Theory is never the same as practice, no matter how closely the theoretical description emulates the actual practical application.
What you should look for is an internet marketing coach who has his own successful internet venture. Having one or more online activities that are doing well would prove him to be a professional who really knows what he is doing on the internet. This is the type of person you would want to have as a mentor because he is an expert in his field.
On top of knowing what to do to be successful online, an internet marketing coach should have the ability to impart his knowledge in a way that is easily understood by a novice. He should also have the patience to guide a learner through the intricacies of online marketing techniques. The insight to identify the learner’s strengths and weaknesses and subsequently maximizing the former while minimizing the latter is also an invaluable trait in a coach.
Above all else, a genuine interest in helping you succeed online is the mark of an ideal internet marketing coach. A coach like this will make sure, to the farthest extent possible, that you learn the ins and outs of online business so that you will be successful in your internet ventures.
One such coach is 
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. After having succeeded in a number of internet businesses, he decided to share his success with others by imparting his knowledge to other internet entrepreneurs. He has experience and expertise in online activities. He has a way of explaining things so that even those who are very new to internet marketing will be able to catch on easily. He zeroes in on a person’s talents and amplifies these to the best advantage. He pinpoints areas in need of improvement and works on these so that they become assets instead of liabilities. His sincere objective is to help you succeed online, just as he has helped others through his website at 
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